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Marketing the E-business

2002

this useful text unpicks the challenges of e marketing for many types of business it uses topical
case studies and accompanying web material to provide an up to date study of effective
marketing strategies

Marketing the E-Business

2007-12-20

e marketing is rapidly growing in significance and is having a direct impact upon traditional
marketing strategy and operations it requires planning and innovation to make it work
implying organisational commitment and effective management supported by appropriate
technology process and structure fully updated to reflect the latest developments in e
marketing marketing the ebusiness second edition unpicks the challenges of e marketing for
many types of business it uses topical case studies and accompanying web material to provide
an up to date study of effective marketing strategies this updated edition features coverage of
such emerging topics as mobile marketing social networking and blogging e segmentation
customer relationship marketing online providing a new approach to the subject matter this
book analyses the benefits of e marketing as a tool for improving efficiency and effectiveness
rather than promising business revolution written in a student friendly style and fully enhanced
with such pedagogical features as topic maps boxed examples and discussion questions the
book is ideal for use by students

E-business Marketing

2003

for undergraduate courses in marketing on the internet and undergraduate mba courses in e
commerce and e business foundations the text should also be relevant to executive education
programmes it is designed to bridge the gap between the science of e business marketing and
its practice

E-Business Fundamentals

2003

this is a source for students on ebusiness courses but also for students taking modules in
ebusiness as part of traditional degrees in business marketing computing and information
systems
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Business-to-Business Marketing

2010-10-20

the second edition of this bestselling b2b marketing textbook offers the same accessible clarity
of insight combined with updated and engaging examples each chapter contains a detailed
case study to further engage the reader with the topics examined featuring updated case
studies and a range of new examples incorporating additional coverage of b2b branding and
the b2b strategic marketing process and issues of sustainability extended coverage of key
account management online lecturer support including powerpoint slides and key web links
drawing on their substantial experience of business to business marketing as practitioners
researchers and educators the authors make this exciting and challenging area accessible to
advanced undergraduate and to postgraduate students of marketing management and business
studies praise for the second edition i found that the first edition of brennan canning and
mcdowell s text was excellent for raising students awareness and understanding of the most
important concepts and phenomena associated with b2b marketing the second edition should
prove even more successful by using several new case studies and short snapshots to illustrate
possible solutions to common b2b marketing dilemmas such as the design and delivery of
business products and services the selection of promotional tools and alternative routes to
market the new edition also deals clearly with complex issues such as inter firm relationships
and networks e b2b logistics supply chain management and b2b branding michael saren
professor of marketing university of leicester this textbook makes a unique contribution to
business to business teaching not only does it provide up to date cases and issues for
discussion that reach to the heart of business to business marketing it also brings in the latest
academic debates and makes them both relevant and accessible to the readers a fantastic
addition to any library or course dr judy zolkiewski senior lecturer in business to business
marketing manchester business school the advantage of the approach taken by brennan and
his colleagues is that this book manages to convey both the typical north american view of b2b
marketing as the optimisation of a set of marketing mix variables and the more emergent
european view of b2b marketing as being focused on the management of relationships between
companies this updated second edition sees the addition of a number of snapshots in each
chapter that bring the subject alive through the description of current examples as well as
some more expansive end of chapter case studies it is truly a most welcome addition to the
bookshelves of those students and faculty interested in this facet of marketing peter naudé
professor of marketing manchester business school the strength of this text lies in the
interconnection of academic theory with real world examples special attention has been given
to the role that relationships play within the business to business environment linking these to
key concepts such as segmentation targeting and marketing communications which
importantly encompasses the role personal selling as relationshipmmunications building and
not just order taking with good coverage of international cultural differences this is a valuable
resource for both students of marketing and sales andrew whalley lecturer in business to
business marketing royal holloway university of london the text provides an authoritative up to
date review of organisational strategy development and firmographic market segmentation it
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provides a comprehensive literature review and empiric examples through a range of relevant
case studies the approach to strategy formulation ethics and corporate social responsibility are
especially strong stuart challinor lecturer in marketing newcastle university this revised second
edition offers an excellent contemporary view of business to business marketing refreshingly
the text is packed with an eclectic mix of largely european case studies that make for extremely
interesting reading it is a must read for any undergraduate or postgraduate marketing student
dr jonathan wilson senior lecturer ashcroft international business school anglia ruskin
university cambridge

E-business Marketing

2003

summary includes chapters from rayport jaworski introduction to e commerce et al for the
electronic business major sub major from the faculty of business university of technology
sydney t p and cover

eMarketing eXcellence

2012-10-12

emarketing excellence offers an exciting new approach to help you build a customer driven e
business as the core text for the cim s e marketing award the book offers a highly structured
and accessible guide to a critical subject providing a useful reference point for all students and
managers involved in marketing strategy and implementation a practical guide to creating and
executing e marketing plans this book combines established approaches to marketing planning
with the creative use of new e models and e tools it is designed to support both marketers who
are integrating e marketing into their existing marketing and communications strategies and
experienced e marketers looking to optimise their e marketing the book shows how to draw up
an outline e marketing plan evaluate and apply e marketing principles models integrate online
and offline communications implement customer driven e marketing reduce costly trial and
error measure and enhance your e marketing drive your e business forward as the core text for
the cim s new professional e marketing award it provides comprehensive critical coverage of
the key areas of e marketing planning for marketing professionals established marketing
concepts such as customer relationship management the marketing mix and the widely
adopted sostac planning system are re examined in the new media context and new approaches
are defined including business models traffic building and web site design

Introduction to E-business

2006

highlighting the key issues that affect businesses which have adopted the internet as a means
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of trading or improving internal processes this book explores the management of e businesses
and the formulation implementation and evaluation of e business strategies case studies
include amazon e bay tesco com yahoo and boo com

eMarketing eXcellence

2008-06-20

emarketing excellence third edition has been completely revised and updated to help you
create effective and up to date customer centric e marketing plans a hugely successful
practical guide to creating and executing e marketing plans it combines established
approaches to marketing planning with the creative use of new e models and e tools it is
designed to support both marketers who are integrating e marketing into their existing
marketing and communications strategies and experienced e marketers looking to optimise
their e marketing written by two highly experienced emarketing consultants the book shows
you how to draw up an outline e marketing plan evaluate and apply e marketing principles and
models integrate online and offline communications implement customer driven e marketing
reduce costly trial and error measure and enhance your e marketing drive your e business
forward established marketing concepts such as customer relationship management the
marketing mix and widely adopted sostac planning system are re examined in the new media
context and new approaches explained including blogs search engine marketing viral
marketing and e crm offering a highly structured and accessible guide to a critical and far
reaching subject emarketing excellence third edition provides a vital reference point for all
students and managers involved in marketing strategy and implementation

Strategic Electronic Marketing

2001

students can use this text to prepare them for careers in a rapidly changing environment of non
linear online interactive advertising new product development and distribution processes book
jacket

Managing Business Marketing & Sales

2005

the correct approach to the markets for business products and services can mean gains of
millions of euros dollars pounds or yen this book offers the reader a wealth of concepts theories

and frameworks for analyzing formulating and implementing business marketing and sales
strategies
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E-Marketing: Concepts, Methodologies, Tools, and
Applications

2012-05-31

the popularity of e marketing has helped both small and large businesses to get their products
and services message to an unbounded number of potential clients keeping in contact with
your customers no longer require an extended period of time but rather mere seconds e
marketing concepts methodologies tools and applications presents a vital compendium of
research detailing the latest case studies architectures frameworks methodologies and
research on e marketing with contributions from authors around the world this three volume
collection presents the most sophisticated research and developments from the field relevant to
researchers academics and practitioners alike in order to stay abreast of the latest research
this book affords a vital look into electronic marketing research

Marketing the E-business

2002

a guide to using the internet for a company s competitive growth and advantage how come you
don t have an e strategy explores the technology required e security your e brand the market
pricing and making money customers online promotion marketing techniques measuring return
on investment roi and more

How Come You Don't Have an E-business Strategy?

2002

a top international authority on marketing and e commerce provides a sure fire formula for
developing a winning e commerce marketing strategy one of the biggest reasons why so many
internet based businesses fail isn t poor product or service or technology failures or even lack
of funding as internet marketing guru ralph f wilson explains in this ground breaking book a
preponderance of e business failures can be traced back to a lack of know ledge about the
internet s full potential as a marketing and sales tool with the help of case studies of
outstanding e business successes and failures wilson describes how to develop four core e
business marketing competencies readers learn how to develop a usp clarify goals and perform
analysis and customer profiling they also learn how to perform product positioning develop a
balanced promotional mix provide lifetime customer value and much more ralph f wilson loomis
ca is the founding editor of three popular e business publications read by 130 000 subscribers
in 130 countries marketing today commerce today and doctor ebiz
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Planning Your Internet Marketing Strategy

2001-10-25

ten years ago small and medium enterprises would have needed to invest significantly to
contemplate moving out of their domestic environment into the global arena the advent of the
internet has changed all that international e business marketing focuses on global marketing in
the internet age it examines in detail the characteristics of e business are likely to apply in the
international domain including the constraints imposed by both the medium and the
environment it also explores what changes may be necessary to firm s current e business
activities when their focus is on the global as opposed to being primarily on the domestic
market

International E-business Marketing

2004

get a thorough review of vital research issues fundamentals of business marketing research
examines recent industrial business research evaluates its current effectiveness and offers
suggestions for future use this unique book includes and is based on business marketing a
twenty year review a thorough study of industrial business research from 1978 1997 with
critical commentary from a distinguished panel of business academics and the response of the
study s authors the combination of critiques insights and viewpoints will challenge you to think
beyond the traditional role of b2b marketing into a future that s anything but business as usual
through an unusual format that gives you access to critical academic analysis fundamentals of
business marketing research presents a comprehensive review of vital research areas including
marketing to businesses institutions governments buyer seller relationships computer use for
business marketing industrial segmentation channel management and development physical
distribution advertising and public relations the book s give and take is equally focused on
areas that have traditionally received a larger share of the research effort organizational buyer
behavior business marketing strategy and planning industrial selling and sales management
and those that have taken a back seat in terms of research attention computers and ethical
business marketing the original study its criticisms and the authors subsequent assessment
spotlight major themes individual contributions and future trends in major topic areas
including business marketing strategy organizational buying behavior and purchasing
management business marketing research methodology products services pricing management
issues distribution logistics and supply chain management promotion fundamentals of business
marketing research is equally effective as a practical guide for professionals and researchers
and as an academic text for doctoral studies

Fundamentals of Business Marketing Research

2020-07-24
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aimed at students this work covers various aspects of e business focusing on sales and
marketing as well as detailing procurement supply chains and the legal and security
considerations it contains a range of features to help you learn effectively including margin
definitions international case studies activities and web links

E-business and E-commerce Management

2007

e business and e commerce 2 e a comprehensive assessment of the management issues faced
in implementing e business solutions this book is suitable for students or practitioners of e
business e commerce or e marketing at any level the second edition of this successful book
continues to draw on perspectives and models from disciplines as diverse as information
systems strategy marketing operations and human resources management to examine the topic
of e business and e commerce this text is accompanied by a regularly updated companion
website that hosts additional lecturer and student materials such as powerpoint slides
additional case studies multiple choice questions and web links an accompanying online course
is also available relationship marketing exploring relational strategies in marketing 2 e
relationship marketing exploring relational strategies in marketing 2e comprehensively
examines relationships in marketing and how these influence modern marketing strategy and
practice based principally on the concepts and theories surrounding relationship marketing
john egan critically reviews and analyses what has been described as marketing s new
paradigm

Valuepack

2006-07-01

publisher fact sheet contains proven techniques for the small business owner on how to
establish a profitable commercial site

The E-business Formula for Success

2001

business to business marketing is the fastest growing segment of direct marketing and online
commerce this practical yet forward thinking blueprint for success goes a step further than
other internet marketing books by focusing on how to enhance the business to business
segment of direct marketing through the internet internet marketers will learn proven
strategies for increasing profits such as generating leads with e mail using internet events for
marketing and building customer relationships this new edition has been updated with the
latest case studies site references and int
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Business to Business Internet Marketing

2002

start a successful online business and be your own boss being an online entrepreneur means
more than just building a website and this book breaks down everything you need to know to
be successful inside you 1l get plain english explanations and easy to follow instruction on
online business basics legal and accounting issues website design internet security boosting
sales e commerce and so much more while the ideas and concepts behind starting an online
business are tried and true the tools available to entrepreneurs change and evolve quickly and
often starting an online business all in one for dummies gets you up to speed on the best new
tools resources and communities and shows you how to best leverage them to up your chances
of success discover your niche and create a business plan design your website and storefront
increase your reach and market with social media choose the best web host for your needs if
you re a budding entrepreneur with dreams of running your own online business this book has
everything you need to get started and grow your company to extraordinary heights

Starting an Online Business All-in-One For Dummies

2017-01-17

written in an engaging and informative style digital business and e commerce management will
give you the knowledge and skills to be able to handle the speed of change faced by
organisations in the digital world in this seventh edition of the book chaffey hemphill and
edmundson bird bring together the most recent academic and practitioner thinking covering all
aspects of digital business including strategy digital comms and transformation

Digital Business and E-commerce Management

2019

effective promotional planning for e business is an introductory text for those who need to gain
a practical insight into promotional planning and implementation for e businesses using a
range of case studies from around the world the book illustrates current practice in marketing
communications looking at both start ups and e business solutions from existing organizations
it covers product service business to consumer business to business uk transatlantic and global
communications issues both internally and externally the book also addresses specific issues
such as developing traffic making sites more sticky ensuring best possible crm partner
communications internal communications and motivation co ordinating your tactics alongside
traditional brand building with its user friendly layout and an accompanying website that
includes presentation material additional questions case studies and updated web links
effective promotional planning for e business is the essential guide to this area it is ideal for all
marketing communications executives and managers who need a practical text to help them to
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prepare a workable marketing communications programme for an e business operation

Effective Promotional Planning for e-Business

2012-05-16

strategies for e business provides realistic and compact coverage of the key concepts linking
strategy and e business illustrated by original case studies ideal for mba students and upper
level undergraduates this book utilises extensive research strategic frameworks a
methodological toolset and original real world case studies to link e business to overall
corporate strategy it builds awareness and sharpens students analytical understanding of how
companies have developed and implemented electronic and mobile commerce strategies in the
real world and the issues and challenges that e commerce strategies and applications present

E-Business Essentials

2015-11-18

the covid 19 pandemic has been a very strong reminder that the future economic development
of any country is more than ever influenced by its ability to ramp up digital competitiveness
consequently enterprises were pushed to assess and develop the possibilities offered by e
commerce and online marketing tools in this book experts outline the prerequisites for such
online marketing competitiveness and compare the current level of digital marketing
competitiveness in europe by using publicly available macro and micro level data the authors
present their analyses and recommendations including interviews with over 125 online
marketers and e commerce specialists and present the lessons from digitalization of over 600
smes

Strategies for e-Business

2022-01-22

seminar paper from the year 2003 in the subject business economics business management
corporate governance university of phoenix 3 entries in the bibliography language english
abstract this paper answers four discussion questions concerning various electronic marketing
concepts first the difference between e commerce and e business is discussed second details
are given why b2b has greater potential than b2c third the concept of disintermediation is
discussed and what type of business could benefit most from this concept and finally
reintermediation as a concept is discussed and which type of business could benefit most from
this concept
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Achieving Business Competitiveness in a Digital
Environment

2006-09-10

strategies for becoming a fully functional e business this book provides executives managers
and entrepreneurs with practical ideas and techniques that will help them improve the way
they implement and manage e commerce and e business the authors have been e business
strategy consultants for over a decade and this book is based on their experiences working
with hundreds of fortune 500 companies and dot com startups the book is filled with examples
of how companies across industries have used the internet to sell in business to business e
marketplaces as well as direct to consumers and the problems they have encountered in the
process the book also covers many topics that other e business books miss including the impact
of the net s underground economy and how to involve customers emotionally with a based
business david taylor and alyse terhune stamford ct founded emarket holdings llc an e business
strategy consulting firm in 1999 they have been e commerce and e business consultants for
over a decade primarily at gartner group inc

E-Commerce and E-Business Questions
2002-03-14

information and communication technology ict is becoming indispensable in the spheres of
business government education and entertainment it makes internet marketing e government e
learning and online chat services possible and its commercial aspect e commerce is part of this
trend today no business training is complete without the inclusion of at least the basics of e
commerce but although e commerce has opened up new opportunities it also presents threats
and risks the success of e commerce hinges on security and trust every business manager
should therefore have a fundamental awareness of the meaning of e commerce and ict security
and risk management this second edition provides guidelines for overcoming these challenges
by exploring the ways in which entrepreneurs and managers should co operate with it experts
to exploit opportunities and combat the threats imposed by new technologies

Doing E-Business
2002

this textbook focuses on the members of the digital value chain of ebusiness and ecommerce
and dedicates a separate chapter to each member part eproducts eservices eprocurement
emarketing econtracting edistribution epayment as well as ecustomer relationship
management in addition to business models and business webs digital procurement and
marketing processes are likewise addressed such as electronic negotiation processes security
questions with digital signatures as well as electronic supplier relationship management and
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customer relationship management the topics are described based on explicit procedures and
descriptive examples of application the gradual set up of an electronic webshop for dvd s
serves as a continuous case study the book is directed towards students of economics at
universities and technical colleges it is also suitable for executives project leaders and
company experts who deal with the digital value chain

Marketing the E-business

2008-02-27

presents the basics of commerce on the internet with an examination of several successful
businesses technical information a guide for determining risk and prioritizing and promotion
techniques for 101 different profiles

Managing E-commerce in Business
2009-04-03

this bestselling textbook offers a comprehensive introduction to the theory and practice of e
business and e commerce management it offers an international approach and a good balance
between the technical and managerial topics of central importance to developing an
understanding of this subject publisher

eBusiness & eCommerce

2008-08

successfully doing business marketing in eastern europe is a unique collection of instructive
and detailed essays that will help readers to understand and navigate the complexities of the
business world and marketplace of eastern europe the respected authors in this collection
seamlessly blend sophisticated analysis and practical advice to enlighten the reader to the
peculiarities of consumer behavior industry policy and the economic and social demographics
in the region these informative essays are further complemented by a number of in depth case
studies that demonstrate the difficulties and potentials for success faced by any business
person looking to trade in eastern european markets for students educators entrepreneurs and
business people everywhere successfully doing business marketing in eastern europe is an
essential resource and guidebook to understanding and profiting in this unique and often
unpredictable region

101 Internet Businesses You Can Start from Home

2001-07
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in this volume the authors apply insights from a variety of perspectives to explore the
alignment among strategy organization design process and human resource management and e
business practices on developing successful social networking programs with particular regard
to applying such initiatives against the backdrop of the global financial crisis and challenges to
traditional business models showcasing in depth case studies the authors present emerging
approaches to analyze the impact of investment in social networking sites aligning internal
resources and measuring effects on positioning branding and new business creation the fact
that a growing proportion of the world population has a relationship with social networking
sites could prove very valuable for companies the question is whether this represents a
business opportunity whether companies know how to make the most of it and if they will make
the necessary efforts to adapt to these new platforms in the modern world social networking
sites have enormous potential for large as well as small and medium sized enterprises smes
most companies are aware of the need for a presence on social networking sites but at present
their e business strategies are part of their medium and long term strategic planning and only
a small percentage have been put into practice in short this book attempts to answer the
following questions is there a business opportunity for companies on social networking sites do
they know how to make the most of it are they willing to make the necessary effort to adapt can
e business strategies contribute to company creation and the success of already existing
businesses and if so how

Prentice Hall Guide to E-Business in Marketing

2011

e business management integration of technologies with business models contains a collection
of articles by leading information systems researchers on important topics related to the
development of e business the goal is to enhance the understanding of the state of the art in e
business including the most current and forward looking research the book emphasizes both
business practices and academic research made possible by the recent rapid advances in the
applications of e business technology the book should help graduate students researchers and
practitioners understand major e business developments how they will transform businesses
and the strategic implications to be drawn

E-business & E-commerce Management

2012-12-06

this title seeks to explain how to choose and implement the right e business infrastructure and
how to deliver the strategies you have created it uses case studies to illustrate the successes
and failures of e business initiatives
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Successfully Doing Business/Marketing In Eastern
Europe

2013-09-25

e business a jargon free practical guide presents a clear second generation account of how
your business can harness the latest technology to flourish in the transformed commercial
climate of the 21st century with its emphasis firmly on the business and marketing implications
of new technology this book adopts a hands on practical approach systematically
demonstrating how and why businesses should adapt their operations to make the very most of
the exciting opportunities available in simple jargon free language it addresses such vital
questions as what is e business and how does it fit into the corporate landscape how should
marketers adopt e marketing and why what are the processes and stages of developing an e
business strategy what are the key issues you will face and how will you overcome them what
about legislation who is doing e marketing and e business well and badly e business is packed
with case studies from well known international companies examples screen grabs relevant
models and checklists each chapter meanwhile contains handy hints and tips examples
exercises and a summary to consolidate learning and highlight key points informative pertinent
and easy to use the book is ideal for students on relevant courses or those undertaking in
house training and is absolutely essential for any practitioner needing a hands on guide to
strategy and best practice in today s altered commercial environment

Strategies in E-Business

2006-04-11

E-Business Management

2001

E-business 2.0

2012-06-14

e-Business - A Jargon-Free Practical Guide
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