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Successful Direct Marketing Methods 1994

cuts through theoretical and gives practical useful direct marketing know how a great reference tool and an unbelievable marketing
resource to make the phone ring no theory no history no fluff over 400 pages jam packed with thousands of in depth tips tricks and
techniques to make your marketing 5x 10x 20 times more effective and lower your costs learn how to create effective low cost
campaigns easily find and test markets at almost no cost learn the inside secrets of direct marketing a step by step reference
manual for launching or marketing a product nationwide without phone calls features the one evening marketing plan and the
execution of your pr plan the next day learn the most effective places to advertise revealed inside secrets of direct mail exact
instructions on how to create successful packages with samples and examples tips on selecting an agency or doing it yourself
almost 100 pages on getting free pr incredible useful and easy reading in jeff s conversational style of writing

Successful Direct Marketing Methods 1984

there are many books available on the technical theories that underlie direct marketing methods this is not one of them with the
direct marketing cookbook you will acquire the skill and knowledge needed to create successful direct marketing programs that
garner profitable responses discover how to identify and create offers that sell contact potential customers without being
bothersome gather needed customer information turn responses into sales and even how to dominate the marketplace in your industry
the direct marketing cookbook teaches and guides both professionals and those responsible for marketing their businesses how to
successfully plan develop execute and manage direct marketing programs that can build their customer base and keep customers
coming back the simple truth is that many business professionals have little or no marketing experience especially in the complex
and confusing area of direct response marketing yet they are constantly challenged to acquire more of the right customers if they
are ever to survive these difficult times it makes no difference whether you work at at t ibm or as a consultant with a part time
secretary the direct marketing cookbook a recipe for getting and keeping customers will provide you with an in depth understanding
of the system and techniques needed to master the process of developing successful direct marketing programs

Successful Direct Marketing Methods 2004-12-01

veteran business marketer bob bly unlocks the secrets behind the seven key strategies and tactics of business to business direct
marketing he takes the reader step by step through the different types of communications and media at the marketer s disposal

Successful, Low-cost Direct Marketing Methods 2007-04-01

deploy marketing dollars more efficiently in today s take no prisoners direct marketing battleground the only way to win is to
recognize and exploit all of dmAs interconnecting components using cutting edge research and examples drawn from today s business
pages the new direct marketing third edition by the award winning david shepard associates shows you how to sell to increasingly
wary and jaded consumers this exhaustively updated edition introduces you to recent technological changes from data mining data
warehouses and chaid modelling to profitable use of the internet you 11 develop customized customer focused marketing programs and
strategies as you learn how to offset through the roof marketing costs with predictive andsegmentation modeling profit from a
constant stream of demographic psychographic and lifestyle data from ongoing customer dialogues target promos and bonus offers
based on previous purchases buying patterns and stated preferences much much more



The Direct Marketing Cookbook 2004

aims to motivate inspire and educate readers about successful direct marketing dustjacket

Business to Business Direct Marketing 1998

deliver the right message to the right target for the best results americans spend over 528 billion annually in response to direct
mail marketing if you want to reap your share of those profits you ve turned to the right place with hot new marketing ideas and a
fresh twist on old favorites this book is a one stop solution for small business owners in fact it s the only direct marketing
book that covers the recent anti spam laws cell phone telemarketing regulations and the national do not call registry inside you
1l find the four critical components of direct marketing the target the message the vehicle and frequency timing and how to get
the maximum advantage from each treid and true direct marketing methods like postcards and newsletters and how to tailor them to
today s marketplace new high tech direct marketing techniques that stay within the law but generate response beyond your
expectations insider tricks to using out of the ordinary methods like sweepstakes contests and more to your best advantage how to
develop plan implement and evaluate an entire direct marketing campaign with lower costs and higher returns than you ever dreamed
possible

The New Direct Marketing: How to Implement A Profit-Driven Database Marketing Strategy
1999-04-21

this new edition re affirms the essential fundamentals originally revealed by kennedy and adds vital updates and revisions
incorporating the newest media and marketing methods kennedy adds three new chapters expanding on key direct marketing strategies
and new case history examples and samples from new guest contributors each with extraordinary current successkennedy dares
marketers to dramatically simplify their marketing refocusing on what works updated to address the newest media and marketing
methods this marketing master plan from marketing master kennedy delivers a short list of radically different little known profit
proven direct mail strategies for any business strategies are illustrated by case history examples from an elite team of
consultants all phenomenally successful at borrowing direct marketing strategies from the world of mail order tv infomercials etc
to use in ordinary businesses including retail stores restaurants and sales

Power Direct Marketing 1999

this revised te t includes coverage of electronic commerce database marketing and research into direct and on line marketing

Ultimate Guide to Direct Marketing 2005-10-04

there are many books available on the technical theories that underlie direct marketing methods this is not one of them with the
direct marketing cookbook you will acquire the skill and knowledge needed to create successful direct marketing programs that
garner profitable responses discover how to identify and create offers that sell contact potential customers without being
bothersome gather needed customer information turn responses into sales and even how to dominate the marketplace in your industry
the direct marketing cookbook teaches and guides both professionals and those responsible for marketing their businesses how to
successfully plan develop execute and manage direct marketing programs that can build their customer base and keep customers
coming back the simple truth is that many business professionals have little or no marketing experience especially in the complex



and confusing area of direct response marketing yet they are constantly challenged to acquire more of the right customers if they
are ever to survive these difficult times it makes no difference whether you work at at t ibm or as a consultant with a part time
secretary the direct marketing cookbook a recipe for getting and keeping customers will provide you with an in depth understanding
of the system and techniques needed to master the process of developing successful direct marketing programs

No B.S. Direct Marketing 2013-04-01

direct marketing in practice is a practical manual for all managers and marketers getting to grips with the powerful techniques
available to skilled direct marketers the book shows how to plan a direct marketing campaign integrate new technology with
conventional direct marketing practice maximise the impact efficiency and return on investment of your activites evaluate the
success of a campaign and improve on it next time accessible and illuminating each chapter in the book includes review questions
and exercises to help you practice what you have learnt in addition the authors have used their considerable experience in the
field to assemble many examples of best practice worldwide these place the theory in a practical real world context and
demonstrate what a dramatic effect direct marketing can have on sales and profitability those contemplating or starting a career
in direct marketing will find direct marketing in practice an invaluable guide to contemporary practice it is essential reading
for all undergraduate students of marketing and business as well of those undertaking professional examinations in this area

Direct Marketing Management 1999

kennedy dares marketers to dramatically simplify their marketing refocusing on what works updated to address the newest media and
marketing methods this marketing master plan from marketing master kennedy delivers a short list of radically different little
known profit proven direct mail strategies for any business strategies are illustrated by case history examples from an elite team
of consultants all phenomenally successful at borrowing direct marketing strategies from the world of mail order tv infomercials
etc to use in ordinary businesses including retail stores restaurants and sales

The Direct Marketing Cookbook 2004-07-12

a solid technical how to book based on traditional and not so traditional direct marketing methods marketing direct marketing
direct mail advertising pr all solid techniques no bs written in dobkin s brilliant conversational style of writing

Direct Marketing in Practice 2012-04-27

this text is a nuts and bolts guide to direct marketing it covers how to create buy and use mailing lists how to write for various
direct mail formats how to test and track mailings all while maintaining a modest budget the author aims to helps the reader
develop direct marketing methods that are tailored to their business and financial needs by discussing various direct marketing
methods like the power of direct mail letter creating and implementing a selling campaign pricing design and layout of materials
and using the internet as resource

No B.S. Direct Marketing 2013-04-01

richard n miller a master of multinational direct response shares everything he knows about promoting products and services to
europe asia mexico and points beyond in seven practical steps based on decades of experience he shows how to look before you leap



is transnational marketing likely to be profitable for you miller spells out what kind of information you should look for where to
find it and how to use it in developing a multinational marketing plan chart your course world media foreign databases the crucial
differences between national and multinational lists learn to locate your target names obtain them at fair prices test efficiently
and heed europe s stringent data privacy regulations create the message if you re the least bit ignorant of your target culture
your message may sabotage your best efforts here s how not to make the mistakes typically committed by the inexperienced handle
the business how will your message arrive how will the goods arrive become aware of the fine points of international postal
systems fulfillment and shipping and gain the overseas pricing currency and collections know how needed to hedge your bets as you
follow the global dm process dozens of case studies demonstrate what works and what doesn t and those planning to market to a
specific continent will appreciate the in depth intelligence reports by experts pieter de jong and gerard van vliet on europe
deborah coulson on asia and dan huck on mexico data rich profiles of 32 countries compiled by erica pendergast waasdorp are
another invaluable resource

How To Market A Product for Under $500 2009-01-21

this step by step book explains everything you need to succeed in every aspect of dm from writing a basic marketing plan to
writing direct mail copy from planning an offer to planning a layout from designing the product to evaluating the bottom line
results you 1l discover new analytical methods for forecasting and list selection as well as expert guidance on using and
budgeting for dm as part of an overall advertising mix direct marketing has earned its place in the forefront of advertising and
distribution use it and grow with it all the guidance you need is here in direct marketing to reap the full profit potential of
direct marketing advertisers must keep on top of the latest changes in this fast moving field without losing sight of the basics
ed nash s classic direct marketing shows how to do it all do it well and do it profitably thoroughly revised and updated this
renowned guide to the art and science of direct marketing now includes in depth information on database marketing the key to new
applications in packaged goods automotive and all general advertising dm guru nash also puts advertisers into the fast lane of the
emerging information superhighway with his thorough coverage of computer and video based interactive marketing and if you re
considering infomercials you 11 learn all about producing testing and fulfilling orders through this specialized media format

Do It Yourself Direct Marketing 1997

this text and disk aim to provide comprehensive coverage of direct marketing practice and techniques exploring marketing strategy
and marketing management ten case studies are included

Multinational Direct Marketing 1995

practical lessons from direct marketing geniuses denny hatch is a legendary direct marketing writer who has boiled down his
copywriting expertise into the method marketing approach method marketing works by creating intrigue and delight for customers of
course this is easier said than done so hatch teaches us by recounting and analyzing case studies of wildly successful
entrepreneurs who grew their large businesses on the power of their marketing copy the stories he tells are entertaining but he
doesn t limit himself to just vignettes method marketing also guides us with dos and don ts backed by facts and figures here s
what reviewers have said about method marketing method marketing shows how to write successful direct response copy by putting
yourself in the customer s shoes packed with case histories of modern direct response success stories including bill bonner of
agora publishing and martin edelston of boardroom inc robert w bly author of over 100 books on direct marketing including the
copywriter s handbook bly included method marketing on his best marketing books ever list as one of 10 marketing books actually
worth reading the examples chosen here in method marketing are powerful and more important and their workings are explained in



detail the best letters are dissected and parsed down to individual words with statistics and research supporting the results
hatch s colloquial tone attracts even readers otherwise not used to advertising matters eloquent stories such as the fall and rise
of covenant house for instance will not fail to mesmerize booklist published by the american library association written in a fun
and conversational tone this book was hard to put down as founder of the newsletter who s mailing what hatch owns the largest
private collection of direct mail at one time advertisers were sending him 3 000 to 4 000 mailers a month he s a direct mail
expert indeed inside business

Direct Marketing 1995

jim kobs is a respected leader in the field of direct marketing a strategic thinker an effective teacher lecturer an award winning
creative thinker a noted author and a good friend profitable direct marketing incorporates the wisdom of his years of experience
and is an important addition to the library of every serious direct marketer jonah gitlitz president direct marketing association
inc this eagerly awaited new edition provides the know how needed by every advertising promotion and direct marketing manager who
wants to succeed in the age of the individual highly recommended for both the basics and its advanced strategic insights stan rapp
coauthor of maximarketing like jim kobs himself his book is so wise so clear so well organized and so knowledgeable i can t
imagine a better place to get a broad grasp of the direct marketing of today and tomorrow thomas 1 collins coauthor of
maximarketing before you spend another dime to promote your product or service you should read jim kobs book to ensure that you
are maximizing your investment getting the most out of direct marketing requires not only careful planning and execution but
rigorous analysis jim kobs shows you how to do it from start to finish john schlactenhaufen vice president sales marketing
dictaphone corporation jim kobs covers it all strategy tactics basic rules and advanced concepts are all addressed in what is
becoming a must read for anyone using or contemplating a direct marketing program stephen e toman executive vice president grolier
inc finding this book is like finding your glasses what seemed vague and obscure becomes clear susan j mcintyre direct marketing
manager nike inc this second edition updates reinvigorates and adds fresh knowledge and insights to jim kobs masterful work barrie
m spelling vice president new business colgate palmolive company profitable direct marketing is a goldmine of information for
immediate and enjoyable reading and is an invaluable reference source for years to come richard s hodgson author of direct mail
and mail order handbook

Direct Marketing 1998

read legendary marketer denny hatch s method marketiing to learn how to be a successful direct marketing pro

Proven Successful Brochures and Methods for Direct Marketing 1997-12-01

this book will appeal to marketers of all levels hoping to improve both their skills and knowledge base in direct marketing direct
marketing describes the process where information about an individual s responses and transactions are recorded and this data is
used to target implement and control marketing activity it is the focus on the individual level that distinguishes direct
marketing from traditional marketing methods this strategic sector of marketing has grown by over 20 since 1998 and is set to
continue growing over the next 5 years it is an area that marketing professionals are increasingly being asked to focus on and
specifically skilled direct marketers are increasingly in demand



Method Marketing 2023-04-03

avoid the 12 deadly sins of direct marketing break through all of the advertising clutter and noise stop using the same tired old
marketing methods everyone else uses discover the best direct mail method for attracting new customers direct mail marketing will
show you how to create promotional messages so effective they resonate with your market identify your most likely buyers so you
can ignore everyone else use cutting edge technologies to develop your optimal sales message direct mail marketing offers a method
to earn maximum response rates and revenue results reach profit and revenues often 8 12x higher than email maximize sales results
across mail email social media blogging platforms direct mail marketing should be required reading by every business manager
executive and student of marketing it will change the way you do direct marketing from this day forward scroll up and order your
copy today

Profitable Direct Marketing 1992

the marketer s guide to media vehicles methods and options is an unusually practical hands on reference source written for
marketing advertising and promotion professionals to use in conjunction with their daily work designed as a convenient desk top
manual this is an informative guide to the use of media vehicles ann grossman covers the traditional broadcast print and out of
home media formats and sales promotions as well as the increasingly used methods of direct marketing and telemarketing in addition
she details production tools and steps in the use of each of these media

Direct Marketing: Strategies and Tactics 1997-04-01

marketing experts know that direct marketing is the single most effective way to sell products and services it is the only form of
marketing that is testable trackable and when done the right way always profitable lois k geller a leading direct marketing expert
updates her classic book to include the latest tips and techniques plus expanded coverage of direct marketing in the age of the
internet the new revised edition of response offers all marketers in any size company a strategy for creating and sustaining a
profitable direct marketing program both on and off line leading the reader through this program of planning budgeting forecasting
testing building lists choosing suppliers selling overseas and developing loyal customers geller explains how to create profitable
direct mail packages print ads television and radio commercials inbound and outbound telemarketing programs and more plus she
shows how all of these strategies can be applied to internet direct marketing including loyalty programs online catalogs
fulfillment and customer service and more with scores of up to date examples drawn from companies large and small including ford
motor company american express and 1 800 flowers plus an updated glossary and resource guide this revised edition of response will
be the authoritative source for direct marketing strategies and techniques

Method Marketing 2023-02-07

a successful direct marketing campaign running on digital media is every marketer s dream and yet in all the obsession and hype
surrounding digital media few people realize that media alone cannot sell products and services this wisdom rang true in the days
when newspapers and magazines first rolled of the presses and it remains just as true today digital media is only a vehicle but it
cannot guarantee success by itself it is all about the strategy that will help you say the right thing to the right person at the
right time in the right place and the right way digital and direct marketing expert german sacristan has stepped in to help
marketers in this age of digital media he has succeeded where many have failed by writing a simple functional easy to reference
book that will help you build a very powerful marketing communication methodical process to increase your chances of a better romi



or return on market investment german knows that most marketing campaigns fail because the fundamentals are just not given the
attention they deserve in his book he reiterates the fundamentals of marketing sales and communication and lucidly shows how they
apply in the world of digital media in our era of marketing mumbo jumbo with expectations of instant success german s sincerity is
refreshing he warns his readers that they will not find any marketing magic wands or crystal balls in his book instead they will
find page after page of very relevant tips including a proven and methodical process with plenty of real examples to help readers
build the right methodical process that will increase their chances of more and better sales in german s words yes the market is
different but the basics of marketing are still the same now more than ever we need better strategies to get the most out of the
new digital media and the methodical process and ingredients discussed in this book will help you do just that digital and direct
marketing goose will help you remember all the fundamentals while showing you how to deploy the most relevant tools and media in
the modern marketplace you can contact german at marketinggoose gmail com and marketinggoose com

Direct Marketing in a Week 2003

if you ve ever wanted to skip the thick dry college textbooks of business school and jump straight into real business strategies
and tactics that allow you to rise above your competition and dominate your marketplace till boadella has the answer for you from
being stuck in a squalid swiss apartment thousands of dollars in debt to becoming an influential authority in the direct marketing
industry this book is about giving you strategies you can use right now to flood your business with more leads more customers and
of course more sales you 11 discover the little known niche of direct response advertising that till used to go from 2 000 in debt
to 5 000 a month autopilot and eventually sell his first business to his biggest competitor the 2 main emotions that drive any
sale and how to use them to supercharge your business with new leads and sales for more cash in your pocket the 5 classic
marketing mistakes that flush your sales down the toilet the cookie box effect that lets you double even triple your average sale
it leverages the psychological makeup of buying and created 17 436 of sales overnight till boadella is your 21st century rags to
riches story from being unemployed and in debt in his early 20s he turned to the internet and discovered through hard hustle the
principles of marketing that have allowed him to turn an ordinary online business into an extraordinary online business in the 7
laws of direct marketing he reveals everything he s learnt and the shortcuts for any aspiring entrepreneur to use to create a
successful business he currently lives worldwide traveling from country to country while teaching students worldwide on his
business techniques and strategies

Direct Mail Marketing 2019-01-31

marketing professionals and those studying for marketing qualifications need to have an overall understanding of the scope and
potential of this area to cater for that need direct marketing offers a practical guide to the subject topics covered include
campaign planning database management mailing lists and telemarketing

The Marketer's Guide to Media Vehicles, Methods, and Options 1987-10-20

despite its long and profitable history no one has assembled a single collection of all the basic secrets or rules of direct
marketing until now in these pages denny hatch and don jackson blitz you with the secrets rules and wisdom of nearly 200 of the
great masters from claude hopkins david ogilvy and max sackheim to such modern greats as jay abraham dick benson malcolm decker
bob doscher john j fleider jerry gould bob hacker dick hodgson cecil hoge sr bill jayme ted kikoler jim kobs herschell gordon
lewis malcolm mccluskey don nicholas j peterman max ross jim rutz emily soell lew smith bob stone joan throckmorton and john yeck



Response 2002-11-01

as promotional materials have evolved to conform to recent advances in technology and new media styles have expanded to
incorporate sophisticated design that reaches far beyond simple text filled information these tools and materials have become an
integral part of successful marketing strategies of brands that have achieved an amazing level of recognition and furthermore
garnered a devoted audience along the way in 100 dm direct marketing we showcase the most impressive and effective materials
including catalogues leaflets brochures and invitations from the field of fashion to the leisure industry

The Digital and Direct Marketing Goose 2012-10-06

radical secrets of direct marketing players go behind the scenes and cash in on the undisclosed off the record strategies of today
s top direct marketers these high profile techniques can be applied to your non direct marketing business with amazing results and
direct marketing guru dan kennedy can take you there dan and his elite team of consultants all phenomenally successful at
borrowing direct marketing strategies from the world of mail order tv infomercials etc to use in ordinary businesses including
retail stores restaurants and sales reveal their radically different super profitable methods and share actual advertising and
marketing examples from their businesses also sit in on a discussion of the hottest marketing techniques on the audio cd inside
discover customer getting sales boosting tactics you never knew existed inside free email course direct marketing tool kit free
995 00 value seminar tickets free tele seminar invitation free newsletters

Marketing Methods 1918

with a full explanation on the basic principles of marketing this guidebook helps readers answer such questions as what is
marketing what is a marketing forecast and what is the best way to conduct market research written by professionals for students
and entrepreneurs this text also features international case studies numerous up to date examples of the latest developments and
trends in marketing and tried and tested information that helps students learn

The Direct Marketing Handbook 1992

Electronic Direct Marketing 1984
The 7 Laws of Direct Marketing 2015-07-09
Direct Marketing 1997

The Direct Marketing Challenge 1989



2,239 Tested Secrets for Direct Marketing Success: The Pros Tell You Their Time-Proven
Secrets 1999-02

No B.S. Direct Marketing 2006-01-23
Direct Marketing Today 2000

Introduction to Marketing 2005-09



symantec endpoint protection 14 nlsight [PDF]

pearson trigonometry 10th edition (2023)

mazda rotary engine cars kochenore (Download Only)

vw_labor guide Copy

black decker complete guide to sheds 3rd edition design build a shed complete plans step by step how to .pdf

automobile engineering technician course code 309 [PDF]

easy notes for kanpur university .pdf

campaign for president the managers look at 2008 campaigning american style (Read Only)

hd785 7 komatsu global [PDF]

graad 4 kwartaal 1 tyd memo litnet (PDF)

formattare la sceneggiatura (Read Only)

mechatronics w bolton solution manual roypyper (PDF)

7th grade chapter 9 school sites (2023)

doug the pug 2018 wall calendar dog breed calendar Copy

freud a very short introduction very short introductions (Read Only)

agile retrospectives making good teams great pragmatic programmers Copy

high protein vegetarian cookbook hearty carnivores (Read Only)

philippine constitution hector s de leon Full PDF

il prezzo del petrolio Full PDF

air sampling and analysis methodology (Read Only)

principia mathematica vol 1 bertrand russell (PDF)

symantec endpoint protection 14 nlsight [PDF]

readforlove.mombaby. com. tw



https://readforlove.mombaby.com.tw/h/ebook/list?DOC=pearson~trigonometry~10th~edition&svganimated=020
https://readforlove.mombaby.com.tw/i/book/exe?EPUB=mazda~rotary~engine~cars~kochenore&delapan=020
https://readforlove.mombaby.com.tw/m/book/data?DOC=vw~labor~guide&vampire=020
https://readforlove.mombaby.com.tw/h/pdf/visit?PDF=black~decker~complete~guide~to~sheds~3rd~edition~design~build~a~shed~complete~plans~step~by~step~how~to&alone=020
https://readforlove.mombaby.com.tw/c/doc/url?EPUB=automobile~engineering~technician~course~code~309&blackhole=020
https://readforlove.mombaby.com.tw/z/pub/go?EPDF=easy~notes~for~kanpur~university&train=020
https://readforlove.mombaby.com.tw/c/pdf/visit?EBOOK=campaign~for~president~the~managers~look~at~2008~campaigning~american~style&lowpoly=020
https://readforlove.mombaby.com.tw/v/pdf/exe?EPUB=hd785~7~komatsu~global&neon=020
https://readforlove.mombaby.com.tw/j/pub/exe?PDF=graad~4~kwartaal~1~tyd~memo~litnet&svg=020
https://readforlove.mombaby.com.tw/z/pub/url?DOC=formattare~la~sceneggiatura&monument=020
https://readforlove.mombaby.com.tw/x/book/slug?EPDF=mechatronics~w~bolton~solution~manual~roypyper&enam=020
https://readforlove.mombaby.com.tw/u/pub/file?DOC=7th~grade~chapter~9~school~sites&tiga=020
https://readforlove.mombaby.com.tw/d/book/file?PUB=doug~the~pug~2018~wall~calendar~dog~breed~calendar&animation=020
https://readforlove.mombaby.com.tw/v/book/slug?EPDF=freud~a~very~short~introduction~very~short~introductions&foundsvg=020
https://readforlove.mombaby.com.tw/k/doc/url?EPDF=agile~retrospectives~making~good~teams~great~pragmatic~programmers&dribbble=020
https://readforlove.mombaby.com.tw/d/pdf/upload?DOC=high~protein~vegetarian~cookbook~hearty~carnivores&purecss=020
https://readforlove.mombaby.com.tw/h/pub/go?PUB=philippine~constitution~hector~s~de~leon&codevember=020
https://readforlove.mombaby.com.tw/s/ebook/slug?PUB=il~prezzo~del~petrolio&dribbble=020
https://readforlove.mombaby.com.tw/e/book/file?EBOOK=air~sampling~and~analysis~methodology&monument=020
https://readforlove.mombaby.com.tw/w/book/slug?EBOOK=principia~mathematica~vol~1~bertrand~russell&dailyu=020
https://readforlove.mombaby.com.tw/f/doc/file?EPUB=symantec~endpoint~protection~14~nlsight&vampire=020
https://readforlove.mombaby.com.tw/

